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~Brick-and-Mortar 2.0: Making Every Customer Count
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Online shopping has fundamentally changed the rules of retail. But, one rule that will never change
Is that the customer always comes first. Traditional brick-and-mortar stores provide unigue
opportunities to excite and provide real experiences that deepen the customer’s relationship and
loyalty. Hear how innovation leaders are engaging Al, IOT and cloud to provide value to their
customers.

Don’t miss this great event bringing the future of retail into focus - More details to follow.

We are looking forward seeing you!

Yours father-daughter duo Jan and Joanna Hanussek



